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“Houseless to Housed” 
Campaign Launched 

 
This month we officially launched our campaign, and we plan to showcase our work’s impact in 
the coming months in the four stages of the housing spectrum, preven;ng and surviving 
homelessness, temporary housing and shelters, and subsidized housing. Below is the messaging 
we used in our digital launch communica;on, which we’ll repeat regularly: 
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We plan to inform Canadians as to all that the Society does in the communi;es in which they 
live, with a series of crea;ve themes en;tled : 

• “cold hard facts”  
• “someone lives here”  
• “can’t afford not to care” (retail centered) 
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Our hope is that this visibility campaign will result 
in new recruits and stronger financial support, 
which will enable us to do more for our 
neighbours in need. 
 
 
 
 
 
 
 
 
 
 
 

 
 

This is a neighbour's kitchen 
From houseless to housed 

 

Your support helps us to prevent and 
serve houseless in our communities. 

 
 
Stay tuned for more on these exci;ng ini;a;ves. To ensure you don’t miss any of it, follow our 
social channels on Facebook, Instagram and LinkedIn, like and share the posts within your own 
networks.  
 
Thank you for all you do and your support for our efforts to help you do more. 
 
Philippe Blain, Execu<ve Director 
SSVP Na<onal Council 
 


